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Environment for the Americas
Connecting People to Bird Conservation

EFTA collaborates with other 
organizations national/local

IMBD 2013 theme –
Life Cycle of Migratory Birds

Over all IMBD goal - Engage people
in actions to help migratory birds

International Migratory Bird Day Festival



Connections



Connections to Home/Life Cycles

LIFE CYCLES OF 
MIGRATORY BIRDS
Ciclos de Vida de las Aves 
Migratorias



Organize a national event 

Celebrate the life cycle of 
migratory birds 

Promote awareness of birds & their 
conservation

Engage people in actions to help 
migratory birds

Project – Create an International Migratory Bird 
Day Festival in the Nation’s Capitol 



Develop an inclusive and diverse 
community event

Build partnerships with non-
traditional partners

Engage non-traditional  audiences 

Celebration of migratory birds to
promote awareness of birds & their 
conservation. 

Project Purpose/Vision



Environment for the Americas served as the 
umbrella for the coordination of activities 

Collaborates with: 

Smithsonian Migratory Bird Center 

Rock Creek Park National Park 

USFWS (Urban Bird Treaty Program) 

Other partners - Center for Community 
Engagement and Service, Latin America Youth 
Center, District of Columbia International School, 
GALA Hispanic Theatre), and CARECEN - Central 
American Resource Center, American University, 
Smithsonian Latino Center and Latino Cultural 
Heritage Museum, Audubon Society 

Partners



Reaching the DC community

Special attention to reaching Latino 
audiences. 

Incorporate Latino culture into the event, 
featuring Latino dancers and musicians. 

Advertising via Latino outlets, 

Identifying successful vehicles for 
motivating Latino participation 

The 2013 event would set the stage for 
continued outreach to and participation 
by Latinos. 

Goals - Event planning focused 



Signs in both English and Spanish

Insured all attendees felt welcome

Insured attendees understand the 
activities during the event 

Live announcements made 
throughout the day in both 
languages

Know Your Audience



Conducted outreach to DC’s Latino communities

Promoted and achieved participation by Latinos

Advertised in non-traditional media, such as Eventos

Accomplished broad outreach

Developed the foundation for future IMBD events in 
D.C.

Complete surveys with participants to gain better 
understanding of participants

Partnership Outreach



Over 400 people attended

Surveyed 31 adults representing 114 
participants

Examined diversity, travel distance, 
how attendees learned 

Survey in English and Spanish 

Conducted by trained volunteers and staff 

Less than 1 minute 

Survey of Participants



Over half of survey respondents 
were non-Anglo, and 
Latino/Hispanic participation 
was over 24%. 

EFTA has been studying Latino 
engagement since 2009

Participation level consistent 
with efforts at other sites

Survey Results



Over 90% never attended a IMBD

Approximately 42% never visited 
Rock Creek Park.

Organized groups included Boy and 
Girl Scout troops, schools 

Attendees traveled from over 23 zip 
code areas, primarily from DC

Introduced participants to birds and 
to a natural area that is in their 
backyards.

Survey Results



Engaging partners that represent the 
audiences you want to attract increases 
your reach

Importance of hiring staff representative 
of target audience 

Enhanced ability to communicate and 
make connections with Latino families 

Latino participation in programs has the 
opportunity to double or triple 
participation 

Results



Latinos are very interested in 
programs about nature and science

Believe events are valuable to them 
and their families 

Would/will attend a festival 

Latinos do have preferences for how 
informal science programs are 
delivered

Adapting programs to meet the 
needs of Latinos works

Key Findings – 2009/2013



Methods to improve Latino participation include: 

• adapt program promotion to reach Latinos • provide

information about events in English and Spanish

• give detailed directions to events • translate

information at events • offer bilingual activities

• personally invite Latino community members 
• employ Latino staff and interns 

Outreach can be based on scientific research 
assessments and these greatly improve program success

Key Findings – 2009/2013



“Several of the people who visited our 
table, including one of our volunteers, 
had no idea that migratory birds come 

through the DC area let alone from 
Central and South America. I think the 
cultural performances of the festival 
were vital to visitors in making the 

mental and visceral connection that the 
birds we see here in warm months 
migrate to another continent in the 

winter and back again.” 

What We Heard
“The National Mall team had a wonderful 
educational event and enjoyed working 
with all of you. What a wonderful, 
collaboration educational event!”

As the cars pull into the park, adults, children, and families 
pile out, dressed for a day of learning about birds at the 
Festival. It is an event like hundreds of others that are held 
across the Western Hemisphere to celebrate the incredible 
journeys of migratory birds. 

Visitors come to learn about the warblers, sparrows, 
shorebirds, and raptors that fly from nesting sites in Canada 
and the United States to wintering grounds to the south, as far 
away as Argentina.



Questions & Discussion

“The single biggest problem 
in communication is the 
illusion that it has taken 
place.” George Bernard Shaw


